
INTRODUCING UNITED CAPS

UNITED CAPS is a global reference for the design and 
production of high performance plastic caps and closures.

Extensive innovative capabilities combined with a broad 
portfolio of advanced off-the-shelf and bespoke solutions  
make UNITED CAPS a preferred partner for the world’s  
leading companies. 

We unite superior innovation and differentiated design with 
pioneering use of technology and exceptional services in 
the relentless pursuit of caps and closures that enable Total 
Packaging Solutions.

Our outstanding customised and non-bespoke closures for a 
wide variety of international companies enable them to evolve 
and extend their own packaging solutions and to maintain their 
market leading positions.

We support our customers’ value chain by safeguarding 
product integrity, assuring safety and consumer health, and 
ultimately protecting brand reputation. As a highly dynamic 
and flexible family-based group, UNITED CAPS offers end-to-
end solutions to serve a wide range of applications and markets 
around the world. 

We operate 13 production facilities across Europe and Asia. We 
manufacture our caps and closures through injection moulding. 

Specifically this means, during our manufacturing process we 
use plastic pellets and turn them into ready-to-apply caps and 
closures. Often this includes the assembly of two or more parts. 

We operate in the B2B market. This means, we do not have 
direct contact to the end consumer, our customers are brand 
owners and fillers.

At the core of our business ethos are two key messages.

1.We Are Better UNITED

Internal and External relationships drive the insight that 
fuels innovation for on-the-shelf impact and outstanding 
performance. All the way from the plant, to the hand.

2. UNITED we stand

For helping you to meet today’s needs without compromising 
the future. 

We stand for FAMILY
We stand for SUSTAINABLE GROWTH. We make products 
greener and we help to reduce the carbon footprints of  
our customers.

Doing well here, means doing good.



SUSTAINABILITY

We didn’t inherit the planet from our parents, it is on 
loan from our children. 

It’s important that not only should we respect the 
generations that have forged the path up to now,  
but also those that will follow.

At UNITED CAPS, we believe that our closures 
should differentiate today and sustain tomorrow.  
Doing well here means doing good.

Everything that bears our name comes with our 
commitment to always act ethically, create products 
responsibly, maintain respectful workplaces, invest 
in communities, and be good stewards of the 
environment.

Scope of the Challenge 

We want to keep the scope of this exercise quite 
broad, as we don´t want to limit creativity and ideas. 
However, we encourage participants to work within 
the scope of our current business model. In the 
foreseeable future, that isn’t likely to change as we 
have the machines, people and processes that make 
all that possible.

The challenge is around design for a circular 
economy. We want to replace virgin plastics. And 
we see a lot of room for improvement to adapt the 
design of our future products to the properties of 
recycled and renewable-based polymers.

We invite you to bring us ideas and designs to 
expand our portfolio of food applications by using 
recycled and renewable-based polymers while 
keeping the same level of product safety. And of 
course, our products must continue to appeal  
to consumers.

For instance, we know that sometimes our products 
can be disposed of, in undesirable ways. Our belief 
here is that in a circular economy they become too 
useful or too valuable for this to continue. Maybe you 
have ideas that can transform consumer behaviour 
and treatment of plastic waste?

Participants are invited to submit their circular 
product or service ideas aligned with the Circular 
Economy principles via the LuxInnovation online 
registration form.


