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Introduction

Curated Programme  
& Headline features

Dubai Design Week is made up of a curated programme 
alongside partner projects and activations, held at the festival’s 
main hub at Dubai Design District (d3) and across the UAE. 
Every year, organisations, companies and creatives take part by 
demonstrating their expertise, product or innovations; collectively 
showcasing the city’s creativity and individually pursuing and 
developing opportunities.

Dubai Design Week is owned and managed by the Art Dubai 
Group, staged in strategic partnership with Dubai Design District 
(d3), and supported by Dubai Culture & Arts Authority and 
A.R.M. Holding. Dubai Design Week stages headline events and 
curated programmes during the festival in November; Downtown 
Design, the Middle East’s leading design trade fair; Global Grad 
Show, a year-round programme for graduates and universities 
working on  social impact innovation; and Abwab which has 
for six consecutive years acted as a united platform for design 
talent from the UAE and the wider region, inviting visitors into the 
creative landscapes of neighbouring communities.

Through an open call, Dubai Design Week this year offers the 
opportunity for creatives (individuals or collectives) from the 
region (MENA and GCC) to be awarded the design for an 
architectural or design pavilion to be constructed at the center of 
Dubai Design District (d3).

Alongside the projects and activations that make up the partner 
programme, Dubai Design Week 2021 will feature a range of 
initiatives and open calls offering the local and regional creative 
communities, additional opportunity for visibility, promotion, 
talent recognition and development.

As in its 2020 edition, the festival will follow the latest official 
guidelines and be produced with the necessary COVID-19 
safety protocols in place, creating a secure, safe and flexible 
environment for participants and visitors.

There are multiple reasons and ways to take part, enabling 
partners to pursue their individual objectives. Partners are 
supported by the Dubai Design Week team throughout the year, 
from generating ideas and connections, to the promotion of the 
diverse activities or work showcased during the festival.

Below are some of the key benefits of being a part of Dubai 
Design Week in 2021 that participants have listed in the post-
event partner evaluation survey:

• Increased brand and design practice awareness

• Networking opportunities with industry professionals  

and public

• Exposure to new audiences / clients

• Promotion of product or space

• Engaging with emerging designers and new potential 

partners

• Connecting with the regional and international design 

community

• Direct sales and commercial leads

• Being part of the design community and a city-wide event

• Experimenting and exchanging thoughts and idea

2 DUBAI DESIGN WEEK  |  INFORMATION PACK

The 2021 Programme
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The region’s leading platform for design and creativity, Dubai Design 
Week is an active catalyst for the growth of the creative community in 
the UAE and the wider region. Reflecting the diversity of Dubai’s creative 
community, Dubai Design Week’s programme in November reinforces the 
city’s position as the region’s capital of design, showcasing creative talent 
in the UAE, across the wider region and from around the world through 
a range of exhibitions, installations and activities held to celebrate and 
promote a wide variety of design interests.

This information pack provides all details about participating in Dubai Design Week and aims to 
help you plan your project or activity to be part of the festival.
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In the Media

Overview Film

“Dubai Design Week is the region’s most important design event, 
providing local and international visitors with a glimpse of design’s 

evolution in the high-octane Emirate and the region.”    

“Dubai Design Week is an event that should not be missed. With 
its mix of music, design and people, there is a contagious energy 
in the air that reminds even the most jaded Dubai resident that this 

city is dynamic and a place of design and inspiration.”    

“Dubai Design Week is one of the UAE’s go-to events for eye-
catching, inventive, and at times opulent creations, covering 
both architecture and design.”   

“This multidisciplinary event showcases everything from high-end 
furniture to cutting-edge prototypes and offers an opportunity 
to catch up with developments in Middle Eastern design, with a 

focus on the UAE.”    

“Dubai stamps its cultural persona at DXBDW. The city’s design 
week presents a considered showcase that embraces future 

talent and invites new territories to shine.”    

“One of the major attractions each year.”    
“The creative hub of the middle east, reconnecting designers

from all corners of the globe.“    
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https://youtu.be/7CExGPSIuTU


30 June:
Applications deadline 

15 July:
Proposals finalised 

15 August:
Final content for  
PR & marketing

Submissions of proposals via the online application form should 
include an as detailed as possible description of the project/
activation as outlined; name(s) of designer(s), speaker(s) and/
or brand(s) involved, accompanied by corresponding images, 
sketches or renders, outlined objectives for participating in Dubai 
Design Week 2021 and contact details.

All applications will be reviewed and the Dubai Design Week 
team will be in touch in order to guide applicants through the 
next steps. Further information along with a detailed marketing 
form will be provided.

Concept sketches, renders and imagery of high quality that 
are submitted early in the year will have enhanced opportunity 
of benefitting from the Dubai Design Week marketing and PR 
campaigns, due to media and announcement deadlines.

All submissions in development or under review are to be 
completed and final formats submitted by 15 July for final 
approval by Dubai Design Week team. All final details for live 
programming, i.e. talks and workshops, can be submitted in 
September. However all information concerning the structure, 
format and concept will be needed by this deadline. The 
Dubai Design Week team will reach out with a specific list of 
requirements depending on your activation and location.

The marketing form must be filled in and returned to the 
Dubai Design Week team, containing all required details and 
accompanying visual materials to ensure that the project/
activation is included in our early milestone communication and 
PR content and the dedicated website/app listing is created and 
published.
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15 September: 
Deadline for details  
of live programming

01 October:
Logistics deadline

All details of activations specific to live programming i.e. talks, 
workshops and masterclasses etc. must be submitted to the team, 
including location, timings, final topics and titles of the activity, in 
order to ensure inclusion in promotional assets including PR and 
marketing campaigns, website, app and printed collateral. This 
can be added to the existing marketing form and re-submitted 
or sent to the team via email.

Additional, detailed information will be required for the 
event permit for activities staged outdoors and in the ground 
floor indoor spaces of d3. These can include details of the 
appointed contractor; renders and plans; power requirements; 
risk assessments and method statements; and wind and weight 
load calculations. More details and a comprehensive compliance 
outline of the requirements will be provided upon project 
selections.

The application process is intended to be as 
simple as possible and aims to ensure a relevant 
and high-quality programme of events

Applications can be submitted via the dedicated Take Part section 
on dubaidesignweek.ae. Share your initial idea and interest in 
participating in the programme with us and we will guide you 
through the process and development of your concept.

Dates and Deadlines

30 June

Applications 
deadline 

15 August

Final content 
for PR &  

marketing

15 July

Proposals 
finalised 

15 September

  
Deadline for 
details of live 
programming

01 October

Logistics 
deadline
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Who can take part?

Creative disciplines

Participation 
formats

Locations

Dubai Design Week thrives on the diversity of participants 
across the creative scenes locally, regionally and internationally 
and collaborates with individual designers and creative studios 
as well as brands, makers and manufacturers, retailers and 
venues, educational and cultural institutions, government 
bodies and many other stakeholders to stage the festival.

The free-to-attend programme is non-exclusive and open for 
submissions from all potential participants with ideas of content, 
projects and activations of high quality and on relevant topics, 
across all creative disciplines including; architecture, product 
design, interiors, multimedia and graphic design.

Beauty and art are subjects that are generally not a focus of the 
programme, however depending on the content and context, 
exceptions can be made and further development carried out 
upon evaluation of the concepts submitted.

Participation can vary in concept and scale, ranging from 
installations and product launches, pop-ups and exhibitions, 
workshops and demonstrations, talks and masterclasses to 
research projects, interactive digital experiences and more.

It is important that the project or activation is accessible and 
relevant, either to specific audiences or to the general Dubai 
Design Week visitor-base, and in line with the festival’s overall 
thematics.

Dubai Design Week welcomes submissions for projects and 
activations taking place around the city, as well as across the 
UAE. Participants should organise for their own locations or 
seek collaboration with a venue e.g. a cultural or educational 
institution, a public space, gallery, warehouse or museum. 
The Dubai Design Week team will do its best to help with 
connections should opportunities arise, but does not undertake 
securing of locations; this is the responsibility of the participant. 
Some activities may be eligible for incorporation into Dubai 
Design Week’s curated programmes or headline events, talks and 
workshops programmes or weekend activities.

Participation fee

Promotion

Funding and
Commissions

Timings Activations can be of any length of time, however must coincide 
with the official Dubai Design Week dates, 8-13 November 2021. 
VIP events or press activities that participants may wish to hold 
can be scheduled throughout the week; please consult with our 
team to avoid conflict of scheduling, where possible.

Listing of projects and activities in the official Dubai Design Week 
programme is free of charge, but must meet the criteria and 
application deadlines. Outdoor and indoor spaces in the festival’s 
main hub at Dubai Design District (d3) are limited and allocated 
at the discretion of the organisers, depending on content and 
at a per square metre cost. Providing the information and visual 
assets outlined in the marketing form and commitment to staging 
the project or activation, once approved by the Dubai Design 
Week team, is a necessity for inclusion in the official programme.

Enhanced opportunities such as sponsorship, special commissions 
or prizes and dedicated campaigns can be tailored to content 
and objectives, with strategies developed according to available 
assets and budgets.

The communication campaigns of Dubai Design Week are 
subject to the team’s editorial discretion. In order to guarantee 
the best possible outcome for your project or activation, we 
recommend ensuring high-quality visual assets are in place as 
early as possible, to enhance promotion across the social, digital 
and print media landscapes. Information provided should be 
comprehensive and digestible, in order to easily use and adapt 
as needed.

It is key that participants do their part in promoting their 
participation via their own channels and to their existing networks 
and databases, using their own assets or the assets found in the 
marketing toolkit provided by our team. 

Participants must produce and finance or seek funding for their 
own projects. The role of Dubai Design Week is to provide a 
platform and promote your activities to increase its reach, across 
digital channels as well as in-person audiences. Our team can 
support in development of concepts and advise on potential 
collaborations and partnerships with other parties, as well as any 
opportunities that may arise in terms of commissions or grant 
programmes.
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Participating in Dubai Design Week
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Downtown Design  

Abwab

UAE Designer 
Exhibition 2.0

Downtown Design is the commercial highlight of Dubai Design 
Week and is the Middle East’s leading fair for original and high-
quality design, showcasing international and regional design 
brands. The in-person fair will take place in its purpose-built 
location at the d3 Waterfront Terrace, 8-12 November.

Attracting a top-tier industry audience including key architects, 
interior designers, specifiers, hoteliers and developers, as well as 
HNWIs and public visitors, Downtown Design features collateral 
activations that include a dedicated B2B platform, a talks 
programme featuring global industry experts, country-specific 
initiatives and trade organisations promoting their design 
industries in the Middle East.

The fair’s boutique showcase, Downtown Editions, acts as a 
platform for independent designers, collectives and studios from 
the Middle East showcasing small-scale, limited-edition and 
bespoke design.

New to 2021, the fair will feature dedicated sections across 
the key industry sectors, each with tailor-made promotional 
campaigns to enhance the market profile of the participating 
brands.

More information on Downtown Design and Downtown Editions 
is available on: downtowndesign.com

You can contact the team directly via:

E: info@downtowndesign.com
T: +971 4 563 1425

An annually remodeled key feature of the Dubai Design Week 
programme, Abwab acts as a united platform for creative talent 
from neighbouring communities in the region and presenting 
the latest innovations in contemporary architecture. Abwab 
translates to ‘doors’ in Arabic and is dedicated to commissioning 
work from across the Middle East, North Africa and South Asia 
with the objective to promote the region’s talent and stimulate 
cultural exchange.

This year, the Abwab commission invites designers, creative 
studios and architects in the MENASA region to submit their 
proposal for an architectural pavilion under the theme of 
regenerative architecture and restorative design, turning their 
focus around the human impact on the planet and the role of 
design as a restorative tool while embedding nature as a core 
element.

The winning proposal will be awarded 40,000 USD in 
production fees and 10,000 USD in design fees, including all 
project development technical plans, renders and production 
management and supervision.

A curated showcase for emerging designers and the local 
creative community to show their innovative designs, the UAE 
Designer Exhibition 2.0 offers centre stage to a young generation 
of creatives in their early career with independent, emerging 
practices that have not been exhibited extensively before. 
The exhibition features the most relevant works of designers, 
makers and creatives based in the UAE, leading the discourse 
of development in subjects of sustainability, material exploration 
and craft innovation

Featuring designers living and producing locally, the exhibition 
offers creatives a platform to strengthen their audience base and 
professional network with commercial opportunities.

Designers and makers from diverse design disciplines are invited 
to submit ideas and proposals to get the chance to exhibit in 
this year’s edition and be featured as part of a wide selection 
of design subjects from different levels of expertise and career 
stage including design research, students, makers, artisans and 
independent startup design practices.

How can you participate?
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Exhibitions  
and pop-ups

Weekend programme

Workshops and Talks

As a key part of the Dubai Design Week programme, exhibitions 
and pop-ups can cover a range of subjects and fields, spanning 
from cross-disciplinary collaborations between established 
brands and emerging creatives to in-store and window displays, 
pop-ups and interactive experiences.

Creative showcases with a focus on cultural concepts or dialogues 
including multimedia elements such as films, music, projections 
and graphic elements are always welcome.

Applicants are encouraged to submit proposals that include 
complementary programming, activating the space throughout 
the week, with a specific public focus on the weekend.

Installations and urban interventions are a core component of 
Dubai Design Week’s highlight programme in d3. Organisations 
and manufacturers are encouraged to collaborate with individual 
creatives or collectives, ensuring sustainable production and 
displaying diversity and expertise.

Placed at key outdoor locations around the district, installations 
should address issues facing cities today and propose solutions 
related to the challenges occurring in the urban environment. 
Submissions must explore thematics that go beyond the 
aesthetics, revolving around restorative and circular design. 

Installation proposals with a sustainable, zero-waste or circular 
approach will be given precedence and a plan for the afterlife of 
the installation must be carefully considered.

Catering to public visitors, the weekend of Dubai Design Week, 
12-13 November, celebrates creativity with engaging activities for 
visitors of all ages, including retail and food concepts, children’s 
activities and interactive experiences.

Dubai Design Week encourages all partners to develop a 
specific feature or element of programming within their concepts 
dedicated to the festival’s weekend programme, which will 
be promoted with its own dedicated marketing campaign. 
Activations such as performances, demonstrations and music 
elements are welcome should the submissions be in line with the 
official guidelines.

At certain locations and for key elements of the programme 
at d3, it will be a must for partners to provide activities for the 
weekend, as part of their project or activation.

For any questions or further information, please contact our 
team:

E: takepart@dubaidesignweek.ae

Dubai Design Week hosts a range of workshops and talks for a 
variation of targeted audiences and visitors to the festival, from 
professional creatives to children and the general design curious 
alike. These events provide an opportunity for visitors of all ages 
and levels of experience to be inspired by designers and industry 
experts; from headline speakers from around the world to design 
demonstrations, partners are able to submit ideas for inclusion in 
the curated programmes, as well as staging their own talks and 
workshop sessions in their own locations.

The festival’s own curated talks programme aims to shed light 
on current relevant subjects in the creative landscapes and is put 
together based on subjects and areas of exploration.

The Marketplace The Dubai Design Week Marketplace is a new outdoor retail 
concept held over the weekend of the festival, presenting some 
of Dubai’s best artisans, entrepreneurs and small businesses, 
offering quality and original products, predominantly sourced 
and made in the UAE.

A key component of Dubai Design Week, The Marketplace 
features a selected range of high-quality, small-scale design 
objects alongside a range of food concepts and fun activities for 
the whole family.

For any questions or further information on The Marketplace,  
please contact:

E: marketplace@dubaidesignweek.ae
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Installations



Website & App listing

Printed materials

Marketing toolkit

Guidelines

The Dubai Design Week team aims to provide as much advice and 
support for partners as possible before the submission deadline. 
Once projects have been approved for inclusion in the official 
programme, partners can additionally benefit from:

Each project/activation has a dedicated listing and individual 
programme page on the Dubai Design Week website and app. 
Details listed include company profiling, project description, 
venue address and map location, image gallery, dates and times 
and hyperlinks.

The Dubai Design Week app allows visitors to get complimentary 
access to Downtown Design and create their own schedule of 
the week, register their time of attendance, navigate the festival 
using an interactive map and be the first to receive updates and 
gain new insights.

Content of printed collateral (promotional flyers, directional 
maps etc) as well as onsite signage is at the full discretion of 
Dubai Design Week and requires submission of the required 
information and details within the set deadlines.

A partner marketing toolkit is produced by Dubai Design Week 
to help partners in promoting their activity and includes ‘part of’ 
logos, digital and graphic assets, facts and press releases, film 
assets as well as artworks in digital format.

The toolkit provides useful guidelines on how to maximise 
outcome and generation of awareness and coverage for interest 
in and attendance of events, including advice on how to best 
benefit from the festival’s vast PR, marketing and social media 
campaigns, as well as how to actively promote your own activities, 
in order to gain the best possible exposure and outcome of 
the participation in Dubai Design Week and visibility to visitors 
during the festival.

Audience Dubai Design Week is a key annual component of Dubai’s cultural 
and creative sector and has been attracting varied and growing 
audiences, bringing together industry professionals, the public, 
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Participant benefits

Marketing channels

PR and media

Social Media

Marketing Contact

The Dubai Design Week communications and marketing 
campaign, which includes social media activities, website 
and app, newsletters and PR campaigns to local, regional and 
international media titles, is aimed at promoting Dubai’s creative 
scene, the festival and its programme as a whole.

Our team will provide guidelines and assets for participants 
to complement and further the reach of this campaign by 
promoting Dubai Design Week and participation in the different 
programmes to own existing networks and databases, using the 
marketing toolkit mentioned above.

students, press, influencers and design enthusiasts from the 
region and across the world.

In light of the pandemic resulting in ongoing international travel 
restrictions, the programme will continue to focus on the local 
and regional design communities whilst continuing to reach 
audiences globally via digital channels and additional online 
programming.

Dubai Design Week engages specialised PR agencies for local, 
regional and international focused PR campaigns, and media is 
invited to attend the events throughout the week in November.

An interesting narrative and visually strong assets are key for 
enhanced inclusion in the overall marketing campaign of Dubai 
Design Week and in generating interest from the media.

Submitting your project information and editorial images at the 
earliest possible will further help the Dubai Design Week team 
promote your work to international long-lead media deadlines.

The dedicated, year-round campaigns of Dubai Design Week are 
subject to the marketing team’s editorial discretion and therefore 
cannot be guaranteed for individual projects or activations at 
a specific time or date. The earlier and the more detailed and 
visually strong the information and assets provided by participants 
are, the better the promotional outcome is likely to be.

For any queries or further information, please contact:
E: marketing@dubaidesignweek.ae
T: +971 4 563 1417

DUBAI DESIGN WEEK  |  INFORMATION PACK DUBAI DESIGN WEEK  |  INFORMATION PACK



American 
Hardwood Export 
Council (AHEC) 
in collaboration with 

Aljoud Lootah, Khalid 
Shafar, Hamad Khoory

Please Sit Here

Institut Francais
Space Exploration 
and Design

Studio Iregular
Points In Common

Embassy of 
Switzerland to the 
UAE and Bahrain 

Reflections of  
Swiss Innovation

The public intervention was conceived as a response to the reduction in our freedom and the 
need for behavioural change brought about by the COVID-19 pandemic. Three prominent Emirati 
designers developed socially distanced outdoor seating using American hardwoods.

The Institut Français in the UAE brought together projects in an exhibition Curated by Cité du 
Design de Saint-Etienne, exploring and creating connections between the global lockdown during 
the COVID-19 crisis and life in a small space such as astronauts when they are confined on the 
International space station. The exhibition consisted of three projects by Anthony Vacter, Simone 
Fehlinger and LUX design studio, each representing French creation and research clusters through 
design and space.

For Dubai Design Week 2020, POINTS IN COMMON, an interactive installation by Montreal-based 
new media studio, Studio Iregular, created engaging and interactive digital moments for visitors 
by responding to their smartphones and facial expressions, using a proprietary technology they 
developed and presented.

The Embassy of Switzerland staged a curated exhibition titled ‘Reflections of Swiss Innovation’, 
dedicated to the Swiss creative industries that included a project by the innovation lab HyperAktiv.
li titled ‘BYOM (Bring Your Own Mask)’ and upcycling pioneer FREITAG presenting the ‘From Truck 
till Bag’ production process. Alongside the exhibition, visitors were able to experience a snapshot 
of what to expect for and highlight the design elements of the Swiss Pavilion through an installation 
conceived as a teaser for the upcoming Expo 2020.  
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Case Studies
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Case Studies

The Kingdom of 
the Netherlands  
in the UAE
Serres Séparées

Facebook
Tasmeem Facebook

The Kingdom of the Netherlands in the UAE, together with Dutch industry partners staged ‘Serres 
Séparées’, a concept developed by Amsterdam-based Mediamatic for the duration of Dubai Design 
Week 2020, allowing visitors, particularly families, to come together in a safe and intimate space, 
in a unique setting in the heart of d3, where a conceptual plant-based, vegan menu consisting of 
mostly Dutch produce was served. The concept included programming discussing topics around 
water, energy and food, in line with the subjects of the upcoming Dutch pavilion at Expo 2020.

Tanween, a design programme by design-incubators Tashkeel, with a unique presentation of projects 
by selected practitioners that are developed through experimentation and learning from concept 
to completion, contributes towards defining a UAE design aesthetic - inspired by and manufactured 
locally - it integrates traditional crafts and contemporary design. The annual programme unveils the 
work of the selected designers at Dubai Design Week. 
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ANARCHITECT
Circadian  
Light Synthesis

Nyxo Visionary 
Design
The Maze

Designed by Anarchitect for a key pedestrian entrance to d3, Circadian Light Synthesis highlights 
the human relationship with natural light – both from the sun and the moon. The installation is 
composed of two interconnected pavilions which highlight different positions, colour temperatures 
and intensity of sunlight that dictate our bodies natural clock.

The Maze was a dynamic installation that explored the domains of interactive surfaces with a 
sculptural quality made up of an array of modular panels that generated a continuous pattern, 
unlocking a wide range of possible configurations that could be used as a language of signs. 
This interaction was possible because every panel had a mechanism to allow its rotation around 
the centre of the panel: the plate came out from its spot, could be rotated and re-inserted back, 
transforming the wall into a 3D dynamic puzzle.
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Case Studies

Tashkeel
Tanween Programme

Jameel Arts Centre
Art Jameel Shop

Tanween, a design programme by design-incubators Tashkeel, with a unique presentation of projects 
by selected practitioners that are developed through experimentation and learning from concept to 
completion, contributes towards defining a UAE design aesthetic - inspired by and manufactured 
locally - it integrates traditional crafts and contemporary design. The annual programme unveils the 
work of the selected designers at Dubai Design Week. 

The Art Jameel special pop-up shop at Dubai Design Week 2019 featured new products, as well 
as the broadest range of design, architecture and art books in the Gulf. The Art Jameel Shop is 
the home for all that’s current in contemporary art, design, architecture, fashion, music and culture.

Mirzam Chocolate 
Makers
Design your own 
chocolate wrapper

Al Shindagha 
Museum

Al Shindagha 
Museum: Behind  
the Scenes

A tour with the project managers and creative directors of the Shindagha Museum project took 
participants to the different pavilions – some open to the public and others as exclusive pre-opening 
viewings. The tours were informal conversations focusing on the different design approaches, the 
challenges with designing within historic buildings, as well as factors influencing the design such 
as operational requirements, marketing and brands demands, followed by a walk through the 
museum with insight into how the masterplan came to life.

During Dubai Design Week 2020, participants were invited to get their own Viviva Colorsheet and let 
the smell of chocolate inspire their creativity to embellish Matthew Corbin Bishop’s stamped design 
on Mirzam’s chocolate wrapper. The workshop was held in Al Serkal, Al Quoz and participants went 
home with their own chocolate bar wrapped with their own creation.
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